Student Media Advertising Manager

University Avenue Agency

General guidelines for applicants

Applicants for all Student Media editor and manager positions must be in academic good standing as defined by the university catalog, according to Student Media bylaws. They shall have experience in their specific medium, preferably in a managerial position. Applicants should be able to motivate staff to become more involved with the specific medium. They should have a working knowledge of applicable Student Media budgets and should have an understanding of the structure of Student Media and the Student Media Board. Applicants should also realize the obligation and responsibilities inherent in leading the department.

All editor/manager appointments by the Student Media Board are made with the understanding that appointees recognize their appointment is their primary employment and that they must give adequate time to fulfill their duties.

Specific guidelines for advertising manager

Applicants should have experience working for the Student Media Advertising department, including a working knowledge of the relationship with The Argonaut and Blot editors. Applicants should have the ability to organize and manage the advertising department. They should also have a working knowledge of ad design and the Argonaut’s and Blot’s digital and print advertising components.
The Student Media advertising manager determines business policies for the advertising department, which includes developing client lists, setting deadlines, providing ad lists for each issue of The Argonaut (and ongoing digital ads), using Ad Tracker to keep a running total of ads sold, ensuring invoices are created for billing purposes, and assisting with annual budgets. The manager interviews and hires the advertising staff (sales and design), and has the ability to discharge any employee who does not adequately perform in their positions. The manager provides adequate training for all staff members and their successor.

Applications are due Wednesday, April 15, 2026 at 11:59 pm. Applications, resumes and supporting documents should be emailed to Student Media Manager Jim Niedbalski at niedbalski@uidaho.edu in PDF format. Individual applicants must be available to interview with the Student Media Board on an early evening (approximately 5-6 pm) sometime during the week of Monday-Friday, April 20-24 (to be determined). The selected candidate will officially begin a one-year term on May 14, 2026, but is expected to participate in UAA meetings and activities the last couple weeks of the Spring 2026 semester. The chosen manager will be eligible for reappointment for the 2027-2028 year, if desired.

Student Media Advertising
University Avenue Agency

301 Pitman Center




                      Phone: 208-885-7825 

Moscow, ID  83844-4271




Application for Student Media advertising manager

Name:





Email:

Local Address:




Permanent Address:

Phone:





Permanent Phone:

Major:





Minor:

Number of credits expected during the 2026-2027 academic year:

Please answer the following questions in the space provided. If it is necessary, feel free to use the reverse side of the sheets. You will have the opportunity to expand on any area during your interview.  

Please list all college journalism, communication, art, marketing or business classes you have completed related to this position.

Please list Student Media or other publication experience that qualifies you for this position.

Please state your current knowledge of Student Media Advertising operations.

Please identify areas of Student Media Advertising you feel need improvement.  Identify the steps you would take to implement these improvements or changes.

List other part time jobs you may hold in the 2026-27 academic year.  Please indicate total hours for each job.

Please attach a resume and list three references, including one character reference

